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Research on Regional Economic Characteristics of College Students E — commerce Business

WANGH Ai - wen
( Guangzhou City Construction College Guangzhou Guangdong 510925 China)

Abstract: E — commerce venture is a product of the era of new economy is also the preferred business model of college
students”entrepreneurship. Analysis of environmental features faced during the period of economic transformation and regional
market of college students to seek students e — commerce venture strategy under the regional economic environment.
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